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The website allaboutmarketing.co.nz is an additional
resource that you can use, don’t use it in place of

lectures or tutorials.

The website and the slides are owned by me, I have not
been paid to create any part of it and the resources can

be removed at any time

Allows follow the course materials provided by the course
coordinator first

USING ALL ABOUT
MARKETING



TUTORIAL 2
FEEDBACK

Interview Length - A few were quite short, the
example was a guide only, you needed to add
more questions

Specific - A lot of interviews were not specific
enough, we need to know specific brands,
products etc



TODAYS TUTORIAL
Group Discussion: Perceptual Maps
Perception and The Senses
Group Discussion: Senses
What to do for the next tutorial



G R O U P  D I S C U S S I O N ( 4 - 6  P E O P L E ) :  P E R C E P T U A L  M A P S
1 0 - 1 5  M I N U T E S

As a Brand manager, do you see any potential opportunities

in the perceptual maps you created?​

Compare and contrast your Functional and Symbolic

Perceptual Maps​

What other information would you need to evaluate if this

opportunity was worth pursuing? 



C L A S S  D I S C U S S I O N :  P E R C E P T U A L  M A P S  O R  S E N S E S
S H A R E  W I T H  T H E  C L A S S  ( 1 0  M I N U T E S )

Choose either Perceptual Maps or Senses​

What did the consumers brand do well?

What did the consumers brand NOT do well with?

Where is the potential for the new brand?



Sensation: Immediate response of our sensory receptors

(eyes, ears, nose, mouth, fingers) to basic stimuli such as light,

colour, sound, odours and textures.​

Perception: Process by which sensations are selected,

organised and interpreted.

P E R C E P T I O N  A N D  T H E  S E N S E S



Sensory marketing engages consumers' senses to
influence their perception, judgement, and behaviours.

The senses are  made up of:
Sight, Touch, Taste, Smell and Hearing

P E R C E P T I O N  A N D  T H E  S E N S E S



A quiz. Yay!

P E R C E P T I O N  A N D  T H E  S E N S E S



P E R C E P T I O N :  S I G H T  -  C O L O U R  T H E O R Y

Colours may influence our emotions and perceptions​

Some reactions to colour come from learned
associations​

Some responses to colour are due to biological and
cultural differences



P E R C E P T I O N :  S I G H T  -  C O L O U R  T H E O R Y



P E R C E P T I O N :  S I G H T  -  C O L O U R  T H E O R Y



P E R C E P T I O N :  T O U C H  

Apple utilises something called "The Endowment Effect"

The Endowment Effect says that when it feels like you own

something, you tend to value it more

Apple utilises this effect by placing their devices in

awkward viewing angles, encouraging the consumer to

touch the object and put it in a position personalised for

the user, giving a sense of ownership



P E R C E P T I O N :  T A S T E  

Duck Island allows

consumers to taste

flavours before purchasing

Listerine enhances the

"stinging sensation"

despite it not changing its

effectiveness



P E R C E P T I O N :  S M E L L

Mrs Higgins, Peter

Alexander and

Subway have

distinctive smells

This is where classical

conditioning can

become obvious



P E R C E P T I O N :  H E A R I N G  
Advertising jingles create brand awareness and brand

recognition.​

Sound affects people’s feelings and behaviours.​

Powerlifters tend to listen to songs that hype them up for

a heavy lift

Background music creates desired moods​

Elevator Music

Lobby Music

Coffee Shop Lo-Fi Music (My personal favourite)



G R O U P  D I S C U S S I O N :  S E N S E S
D I S C U S S  I N  Y O U R  P A I R S  O R  S M A L L  G R O U P S  ( 1 0 - 1 5  M I N U T E S )

Discuss each of the FIVE senses related to your interviews

and product category. ​

Discuss these aspects with the view of constructing... 

Logo's (sight)​

Packaging (sight and touch)​

In-store promotional display (sight, sound, smell or taste)​

Other forms of Marketing communication



REPORT
WRITING

Preparation



T H E R E  I S  A  S E T  O F  S L I D E S  O N  

A L L A B O U T M A R K E T I N G . C O . N Z

Report Writing

How to structure your report

APA Referencing

Figures, Graphs and Tables

Appendices


